[image: image1.jpg]pemco

technologies






Don’t Forget Skip-A-Pay Promotions

Simply mail a coupon/certificate that can be returned with payment stub

·  Remember to place the offer in newsletter & on your web site

·  Do not limit to the holidays. 

·  They work well during other seasonal borrowing needs. 
·  Work especially well for teachers over the summer break.
·  Best to let your member choose when they want to use it.
·  May offer at beginning of the year to be used any month (1 time a year). 

·  Many credit unions offer it for all loan products excluding credit card. Why?
·  Offer for a fee.

·  Charging a fee gives the offer a perceived value

·  Can donate the fees generated to your charity of choice. 
·  Benefits: 

·  Members will appreciate the extra cash 

·  Credit union will appreciate the additional interest income.
Case Study Results – provided by 
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